
The way we look
Christchurch City Council brand visual guidelines



Design system

Our colours

Our shapes and patterns

Our typeface

Our typography

Our grid

Our logo

Our illustration

Our iconography

Our photography

Our website branding

Note: The following guidelines are subject to change to relfect the changing needs of the business.



Our vision

Make Christchurch 
a great place to be
We are responsible for the infrastructure that makes 
Christchurch work, we provide the pools, parks and libraries 
people love, and our services make life easier and more 
enjoyable.

Underpinning everything we do is a diverse team with 
expertise and a deep knowledge about our city.

We want to be known for our positive can do attitude, where 
people help shape their city, we make it easy to get things 
done, we provide the right information when people need it, 
and we use smart systems to help people achieve more.
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Our unifying brand idea

Actively
engaging
It’s who we are. It’s why we are.

By being Actively Engaging in everything we say and do, We 
make sure people are involved and we work together to get 
the job done.

Actively engaging is being easy to deal with, engaging, 
positive, joined up and it’s expressed in the way we 
communicate – it’s our personality.

Actively Engaging is an expression everyone can remember 
and describes what the Council stands for.
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Our story

One team
One brand
Being consistent everywhere. Always.

We deliver hundreds of services and activities everyday. 
The way we write, talk and look creates an instant 
impression. By being consistent in they way we 
communicate we make it easy for people to understand us, 
engage with us and rely on us. 
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Our personality

It’s more than what we say,
it’s how we say it
Our personality will shine through everything we do.

It’s how we express our personality through the written 
and spoken word that we build positive connections with 
people.

Our personality will be recognisable in our ad campaigns, 
letters and website. You will see it in everything from our 
rates bills to the way we talk to people when they call us. 
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Be helpful

We are here to make things easier for people.

We will use plain English, avoid jargon and wordiness.

We will give people information they need in a way they can 
use it

Make it personal 

Make people feel welcome, supported and involved.

Don’t be afraid to be human.

Bring some warmth to the way you write.

Be conversational and connect with people.

Stay positive

We want people to know what can be done.

Anything is possible in our world. 

 t ere  a r le  e ca   t t  a l ttle creat t  

Write in a way that shows the Council leads but believes in 
the power of possibilities and collaboration.

Being positive is infectious, so use positive, upbeat 
language. 

Focus on the things we can do, not on what we can’t do.

e o e

 r t  a  e certa   r act  e le
We will make clear, informed statements and back them up 
with facts.

We will do what we say. We will show we understand the 
issues and choices people face.

We are honest. We own up to our mistakes and we put 
things right

Stand proud

We are proud of our city and want others to share our pride.

Talk with enthusiasm and pride about our city and our 
achievements.

T ere are  a  rt t e   er - re e le t  
take them.

Our tone of voice

e p e o e e 
and a can-do attitude
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Our
colours
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Foreground:#FFFFFF 
Background:#000000
The contrast ratio is: 21.0:1
Text passed at Level AA
Text passed at Level AAA
Large text passed at Level AA
Large text passed at Level AAA

Foreground:#000000 
Background:#FFFFFF
The contrast ratio is: 21.0:1
Text passed at Level AA
Text passed at Level AAA
Large text passed at Level AA
Large text passed at Level AAA

0,0,0,100
#000000

0,0,0

Pr
im

ar
y 

sh
ad

e Foreground:#FFFFFF 
Background:#12A4A4
The contrast ratio is: 3.1:1
Text failed at Level AA
Text failed at Level AAA
Large text passed at Level AA
Large text failed at Level AAA

Minimum point size 14pt or 19px

Foreground:#000000 
Background:#A4DAD2
The contrast ratio is: 13.5:1
Text passed at Level AA
Text passed at Level AAA
Large text passed at Level AA
Large text passed at Level AAA

Foreground:#000000 
Background:#7CCCBF
The contrast ratio is: 11.3:1
Text passed at Level AA
Text passed at Level AAA
Large text passed at Level AA
Large text passed at Level AAA

Foreground:#FFFFFF 
Background:#098484
The contrast ratio is: 4.5:1
Text passed at Level AA
Text failed at Level AAA
Large text passed at Level AA
Large text passed at Level AAA

35,0,20,0
#a4dad2

164,218,210
PMS 565U

50,0,30,0
#7cccbf

124,204,191
PMS 571U

78,14,39,0
#12A4A4

18,164,164
PMS 326U

85,30,48,6
#098484

9,132,132
PMS 328U

tahi

rua

toru

Lyttelton Harbour

Foreground:#FFFFFF 
Background:#6D6E71
The contrast ratio is: 5.1:1
Text passed at Level AA
Text failed at Level AAA
Large text passed at Level AA
Large text passed at Level AAA

Foreground:#000000 
Background:#B1B3B6
The contrast ratio is: 10.0:1
Text passed at Level AA
Text passed at Level AAA
Large text passed at Level AA
Large text passed at Level AAA

Foreground:#000000 
Background:#E6E7E8
The contrast ratio is: 17.0:1
Text passed at Level AA
Text passed at Level AAA
Large text passed at Level AA
Large text passed at Level AAA

Foreground:#FFFFFF 
Background:#414042
The contrast ratio is: 10.3:1
Text passed at Level AA
Text passed at Level AAA
Large text passed at Level AA
Large text passed at Level AAA

0,0,0,70
#6d6e71

109,110,113
PMS 425U

0,0,0,35
#b1b3b6

177,179,182
PMS 428U

0,0,0,10
#e6e7e8

230,231,232
PMS 7541U

0,0,0,90
#414042
65,64,66

PMS 7547U

Arts Centre

Pr
im

ar
y 

sh
ad

e

0,100,50,5
#e11156

225, 17, 86
PMS 192U

0,80,40,0
#f05b72

240,91,114
PMS 1915U

30,100,70,0
#b7274c

183,39,76
PMS 1935U

Rata

Foreground:#FFFFFF 
Background:#B7274C
The contrast ratio is: 6.2:1
Text passed at Level AA
Text failed at Level AAA
Large text passed at Level AA
Large text passed at Level AAA

Foreground:#FFFFFF 
Background:#E11156
The contrast ratio is: 4.8:1
Text passed at Level AA
Text failed at Level AAA
Large text passed at Level AA
Large text passed at Level AAA

Foreground:#000000 
Background:#F05B72
The contrast ratio is: 6.4:1
Text passed at Level AA
Text failed at Level AAA
Large text passed at Level AA
Large text passed at Level AAA

r c l r  - c r rate alette Design notes

• All colours must be taken from the Brand colour palette 

• The corporate palette is used to distinguish the 
Council’s overarching visual identity

• Tints of the brand palette may be used at the direction 
of the Design Team

Accessibility

• All colour contrasts must pass to AA standard of Web 
Content Accessibility Guidelines (WCAG) 2.0

• Colour should never be relied on alone to determine 
information or meaning to the user

• Black or white text should be used on the palette 
colours as shown
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80,0,65,0

#00b385

0,179,133

PMS 3265U

80,30,60,10

#328272

50,130,114

PMS 335U

85,55,75,50

#1d3f34

29,63,52

PMS 627U

Avon River

tahi

rua

toru

0,100,50,5

#e11156

225, 17, 86

PMS 192U

0,80,40,0

#f05b72

240,91,114

PMS 1915U

30,100,70,0

#b7274c

183,39,76

PMS 1935U

Rata

40,0,80,0

#a3cf62

163,207,98

PMS 366U

25,0,90,0

#cadb44

202,219,68

PMS 380U

75,30,90,15

#477d45

71,125,69

PMS 363U

Hagley Park

80,65,0,0

#4764af

71,100,175

PMS 2728U

60,25,0,0

#61a2d8

97,162,216

PMS 292U

95,100,20,35

#2a1a5a

42,26,90

PMS 287U

Pukeko

40,100,50,35

#751341

117,19,65

PMS 228U

15,100,35,0

#d11b6a

209,27,106

PMS 226U

60,90,50,50

#4b1e39

75,30,57

PMS 262U

Tram Port Hills

0,90,100,0

#ef4123

239,65,35

PMS 172U

0,55,100,0

#f68b1f

246,139,31

PMS 130U

5,89,100,14

#c83b20

200,59,32

PMS 1665U

Punt

Foreground:#FFFFFF  

Background:#1D3F34

The contrast ratio is: 11.6:1

Text passed at Level AA

Text passed at Level AAA

Large text passed at Level AA

Large text passed at Level AAA

Foreground:#FFFFFF  

Background:#B7274C

The contrast ratio is: 6.2:1

Text passed at Level AA

Text failed at Level AAA

Large text passed at Level AA

Large text passed at Level AAA

Foreground:#FFFFFF  

Background:#477D45

The contrast ratio is: 4.9:1

Text passed at Level AA

Text failed at Level AAA

Large text passed at Level AA

Large text passed at Level AAA

Foreground:#FFFFFF  

Background:#2A1A5A

The contrast ratio is: 15.1:1

Text passed at Level AA

Text passed at Level AAA

Large text passed at Level AA

Large text passed at Level AAA

Foreground:#FFFFFF  

Background:#4B1E39

The contrast ratio is: 13.6:1

Text passed at Level AA

Text passed at Level AAA

Large text passed at Level AA

Large text passed at Level AAA

Foreground:#000000  

Background:#FFC233

The contrast ratio is: 13.0:1

Text passed at Level AA

Text passed at Level AAA

Large text passed at Level AA

Large text passed at Level AAA

Foreground:#FFFFFF  

Background:#C83B20

The contrast ratio is: 5.1:1

Text passed at Level AA

Text failed at Level AAA

Large text passed at Level AA

Large text passed at Level AAA

Foreground:#FFFFFF  

Background:#328272

The contrast ratio is: 4.6:1

Text passed at Level AA

Text failed at Level AAA

Large text passed at Level AA

Large text passed at Level AAA

Foreground:#FFFFFF  

Background:#E11156

The contrast ratio is: 4.8:1

Text passed at Level AA

Text failed at Level AAA

Large text passed at Level AA

Large text passed at Level AAA

Foreground:#000000  

Background:#A3CF62

The contrast ratio is: 11.7:1

Text passed at Level AA

Text passed at Level AAA

Large text passed at Level AA

Large text passed at Level AAA

Foreground:#FFFFFF  

Background:#4764AF

The contrast ratio is: 5.7:1

Text passed at Level AA

Text failed at Level AAA

Large text passed at Level AA

Large text passed at Level AAA

Foreground:#FFFFFF  

Background:#751341

The contrast ratio is: 10.9:1

Text passed at Level AA

Text passed at Level AAA

Large text passed at Level AA

Large text passed at Level AAA

Foreground:#000000  

Background:#EF4123

The contrast ratio is: 5.5:1

Text passed at Level AA

Text failed at Level AAA

Large text passed at Level AA

Large text passed at Level AAA

Foreground:#000000  

Background:#FFD94F

The contrast ratio is: 15.3:1

Text passed at Level AA

Text passed at Level AAA

Large text passed at Level AA

Large text passed at Level AAA

Foreground:#000000  

Background:#00B385

The contrast ratio is: 7.8:1

Text passed at Level AA

Text passed at Level AAA

Large text passed at Level AA

Large text passed at Level AAA

Foreground:#000000  

Background:#FFE96B

The contrast ratio is: 17.1:1

Text passed at Level AA

Text passed at Level AAA

Large text passed at Level AA

Large text passed at Level AAA

Foreground:#000000  

Background:#F05B72

The contrast ratio is: 6.4:1

Text passed at Level AA

Text failed at Level AAA

Large text passed at Level AA

Large text passed at Level AAA

Foreground:#000000  

Background:#CADB44

The contrast ratio is: 13.7:1

Text passed at Level AA

Text passed at Level AAA

Large text passed at Level AA

Large text passed at Level AAA

Foreground:#000000  

Background:#61A2D8

The contrast ratio is: 7.7:1

Text passed at Level AA

Text passed at Level AAA

Large text passed at Level AA

Large text passed at Level AAA

Foreground:#FFFFFF  

Background:#D11B6A

The contrast ratio is: 5.2:1

Text passed at Level AA

Text failed at Level AAA

Large text passed at Level AA

Large text passed at Level AAA

Foreground:#000000  

Background:#F68B1F

The contrast ratio is: 8.6:1

Text passed at Level AA

Text passed at Level AAA

Large text passed at Level AA

Large text passed at Level AAA

r c l r  - e eral alette Design notes

• All colours must be taken from the Brand colour palette

• Tints of the brand palette may be used at the direction 
of the Design Team 

Accessibility

• All colour contrasts must pass to AA standard of Web 
Content Accessibility Guidelines (WCAG) 2.0.

• Colour should never be relied on alone to determine 
information or meaning to the user

• Black or white text should be used on the palette 
colours as shown
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Our shapes 
and patterns
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Our core shapes Design notes

• There are four core shapes and these can be used to 
create compositional layouts

• All of the core shapes can contain text, imagery, colour 
and pattern

• All of the core shapes have been created with a a 
square

• ll c re a e  ca  e r tate  t  cre e t

• All core shapes are available for all areas of council. 

• Campaign collateral may choose to restrict itself to just 
one composition of core shapes for visual consistency

• Core shapes need to be considered and enhance the 
pattern, frame and image
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Our pattern shapes

Peak Flow

Design notes

Flow: everyone working together in the same direction
Unity: we are stronger together
Connections: we build positive connections with people

• The pattern shapes create all 4 patterns and will be 
e  t  e e l t   t e c l  al e t t

• Pattern shapes cannot be used on their own
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Our patterns

Regent
Meaning: Unity (male and female)

Design notes

• Patterns must be applied thoughtfully and considered 
in conjunction with the content

• There are currently only 4 patterns in use

• Avoid using multiple patterns beside each other 

• Avoid using text over patterns

• atter  are t ec call  all cate  t  a  area r  
of Council

Accessibility

• The pattern (scale and colour contrast) must be 
considered alongside content and must not distract 
the user from the main message

Christchurch City Council brand design guidelines  |  14



Our patterns

Eels
Meaning: Working together in the same direction

Design notes

• Patterns must be applied thoughtfully and considered 
in conjunction with the content

• There are currently only 4 patterns in use

• Avoid using multiple patterns beside each other 

• Avoid using text over patterns

• atter  are t ec call  all cate  t  a  area r  
of Council

Accessibility

• The pattern (scale and colour contrast) must be 
considered alongside content and must not distract 
the user from the main message
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Our patterns

Rebuild
Meaning: Building connections with the community

Design notes

• Patterns must be applied thoughtfully and considered 
in conjunction with the content

• There are currently only 4 patterns in use

• Avoid using multiple patterns beside each other 

• Avoid using text over patterns

• atter  are t ec call  all cate  t  a  area r  
of Council

Accessibility

• The pattern (scale and colour contrast) must be 
considered alongside content and must not distract 
the user from the main message
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Our patterns

Weave

Design notes

• Patterns must be applied thoughtfully and considered 
in conjunction with the content

• There are currently only 4 patterns in use

• Avoid using multiple patterns beside each other 

• Avoid using text over patterns

• atter  are t ec call  all cate  t  a  area r  
of Council

Accessibility

• The pattern (scale and colour contrast) must be 
considered alongside content and must not distract 
the user from the main message
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4x4 grid

r c t   a e  - e a le

4x3 grid

Design notes

• Compositions of the core shapes have been created 
within a square grid 

• All compositions work from the logo triangle, on the 
bottom right hand corner

• All compositions are available for all areas of council 

• Campaign collateral may choose to restrict itself to just 
one composition for visual consistency

• Compositional core shapes need to be considered and 
enhance the pattern, frame and image
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r ra c ele e t  - call t  act  T  e

ccc.govt.nz x height

x height

x h
ei

gh
t

x height

ccc.govt.nz/haveyoursay

ccc.govt.nz/haveyoursay

ccc.govt.nz/haveyoursay

Colour

Specifications

x h
ei

gh
t

ccc.govt.nz/haveyoursay
Find out more at

Use bold text

ccc.govt.nz/cycling
For more information

Always use dark background colours for the white 
text unless reverse text colour

ccc.govt.nz/cycling

Examples
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Our
typography



Source Sans Pro Light

Source Sans Pro Regular

Source Sans Pro Semibold

Source Sans Pro Bold

Source Sans Pro Black

Our typeface

Source Sans Pro

Design notes

Source Sans Pro is the Council’s chosen typeface. It is 
a  e - rce a  er  t e ace t  e  letter  t at 

er a clea  a  r e l  l c t  e e  r le l t  
Source Sans Pro has a variety of weights that read easily at 
all sizes and includes an extensive glyph palette.
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K

aā ghiī k mn r t

1234567890`-=[]\;’,./~!@#$%^&*()_+{}|:”<>?

Source Sans Pro Light

Source Sans Pro Regular

Source Sans Pro Semibold

Source Sans Pro Bold

Source Sans Pro Black

R T

a c e kl r t

-

P

a c e hi lmn r t v

1234567890`-=[]\;’,./~!@#$%^&*()_+{}|:”<>?

K

e o p

1234567890`-=[]\;’,./~!@#$%^&*()_+{}|:”<>?

AĀBCDEĒFGHIĪJKLMNOŌPQRSTUŪVWXYZ

aābcdeēfghiījklmnoōpqrstuūvwxyz

1234567890`-=[]\;’,./~!@#$%^&*()_+{}|:”<>?

Our typeface Design notes

• The standard body copy weight is the Source Sans 
Pro regular font. The other weights should be used to 

ere t ate c te t

• T e l  a  e - l  t  l  e e   
headings

• The black font should only be used for promotional 
ea t tle e a  a   a ree e t t  t e 

Brand Team

• Avoid using underlined text to highlight information, 
use bold or semi bold fonts instead

• Do not use ligatures

• Ensure the appropriate macrons are applied when 
using Te Reo

Accessibility

• Ensure text size is appropriate for the audience and is 
legible

• Ensure text weight is appropriate for the audience and 
is legible

• Length of lines of text in extended copy makes reading 
re c rta le  el  rea er  e e   ea l  

from one line to the next. Between 50 and 75 characters 
per line is considered to be a readable line length. 

• te ace a ect   t e er c e  t e r atte t  
on the content and so it is important to ensure 
adequate leading and spacing around blocks of text is 
allowed
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AĀBCDEĒFGHIĪJKLMNOŌPQRSTUŪVWXYZ

aābcdeēfghiījklmnoōpqrstuūvwxyz

1234567890`-=[]\;’,./~!@#$%^&*()_+{}|:”<>?

Source Sans Pro Light Italic

Source Sans Pro Italic

Source Sans Pro Semibold Italic

Source Sans Pro Bold Italic

Source Sans Pro Black Italic

AĀBCDEĒFGHIĪJKLMNOŌPQRSTUŪVWXYZ
aābcdeēfghiījklmnoōpqrstuūvwxyz
1234567890`-=[]\;’,./~!@#$%^&*()_+{}|:”<>?

AĀBCDEĒFGHIĪJKLMNOŌPQRSTUŪVWXYZ
aābcdeēfghiījklmnoōpqrstuūvwxyz
1234567890`-=[]\;’,./~!@#$%^&*()_+{}|:”<>?

AĀBCDEĒFGHIĪJKLMNOŌPQRSTUŪVWXYZ
aābcdeēfghiījklmnoōpqrstuūvwxyz
1234567890`-=[]\;’,./~!@#$%^&*()_+{}|:”<>?

AĀBCDEĒFGHIĪJKLMNOŌPQRSTUŪVWXYZ
aābcdeēfghiījklmnoōpqrstuūvwxyz
1234567890`-=[]\;’,./~!@#$%^&*()_+{}|:”<>?

Our typeface Design notes

• Italics should only be used in references and when 
grammatically appropriate

• Avoid using the light weight, especially online
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Page heading: Source Sans Pro semi bold or bold
 hea in  rce an  Pr  emi l

  hea in  rce an  Pr  emi l

Body copy: Source Sans Pro Regular

Summary copy: Source Sans Pro Regular

P ll te  rce an  Pr  emi l  in

• Body bullets: Source Sans Pro Regular

• 4mm indent

•  ace after

1. Body numbers:Source Sans Pro Regula

2. 4mm indent

3.  ace after

Table content: Source Sans Pro Regular. 

Foot notes: Source Sans Pro Regular 

 r r n  r  an  r  ight          

Page numbers: Source Sans Pro Semi-bold

r t ra   - t e ett Design notes

• Structured content is essential to making information 
clear and easy for the user to understand. It also aids 
the use of assisted technologies.

• ll te t l  e left al e  t  e re t e t 
e c e t rea a l t

• If text has to be right aligned, keep the content to a 
minimum, ie. avoid right aligning long paragraphs

• e te ce ca e l  e e   all te t  all ca  a  
title case to only be used in agreement with the Brand 
Team

• re t at t e t e  c e t r t e te e  
use.

• It is recommended a minimum font size of 11pt (14pt 
leading) is used to cater for people with low vision and 
cognitive disabilities

• aller t e e  ca  e e   lt - a e 
documents and letters to help reduce printing costs: 

t t lea  r lt - a e c e t  t t 
leading) on standard letters

• The minimum size for all text is 6pt

• Structured headings with a clear hierarchy support the 
user in understanding the information and can help 
them stay focused on the content

• erarc  l  e l te  t  t ree le el   a e 
ea   - ea  a    ea  t  

keep information clear

Accessibility

• Ensure text size is appropriate for the audience and is 
legible

• Ensure text weight is appropriate for the audience and 
is legible
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Our typography – hyphen and dashes

Mon–Fri

A hyphen -   e  t  c ect t  r  t at ct  a  a 
particular concept, or when linked together form a particular 

er   e   al  e  t  e arate lla le   a r  
when there is a line break, though this was more prevalent 
when type was set by hand rather than electronically. A 
hyphen is also used to separate numbers. The word hyphen 
comes into the English language in the 1620s from the Greek 
word huphen, meaning together.

An en dash (–) is used when writing about a range of things 
t at are relate  r e a le  e  r t  a t a ec c 
range of years or pages. If one would express the particular 
punctuation mark as to, as in 1911 to 2011, then use the en 
dash. The en dash gets its name from the fact that it is as 
wide as the letter n.
The en dash is used to represent a span or range of numbers, 
dates, or time. There should be no space between the en 

  e e  e  Depending on the context, 
t e e  a   rea  a  t  r t r

An em dash (—) is used as a substitute for a comma, colon, 
e -c l  r are t e e  racket   e  a   tl  

used to set apart a phrase or clause. It also may be used to 
indicate something missing. In British English, an en dash 

 p e  e o e  e  e e    o e  e  
instead of an em dash.

n

m

En dash

Em dash

p e l
ar- ree t - lt

6–7pm
7–23 April1988–2011

Discovering the errors—all 124 of them—the 
publisher immediately recalled the books. 
Discovering the errors – all 124 of them – the 
publisher immediately recalled the books.

ar -e- k

6 to 7pm
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Our
grid



Our grid Design notes

• The layout  for all collateral is determined by a grid of 
squares starting from the logo triangle in the bottom 
right hand corner

• T e r  are  are eter e   e all  tt  t e 
shortest edge of the artboard
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r r  - e a le   r   - e rtra t

A-series 3x3 grid A-series 3x2 grid

A-series 4x3 grid A4 and above A-series 4x2 grid A4 and aboveA-series 4x4 grid A4 and above

Design notes

• The layout  for all collateral is determined by a grid of 
squares starting from the logo triangle in the bottom 
right hand corner

• T e r  are  are eter e   e all  tt  t e 
shortest edge of the artboard

• Areas for text, image and core shapes will be guided by 
the square grid

• The grid generally comprise of 3 or 4 squares along the 
shortest edge

• The grid can be equally split further into smaller 
squares where necessary 

• Consider the size of the logo in relation to the overall 
size of the artboard

• T e l  t t t  t e are r
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r r  - e a le   r   - e la ca e

A-series 3x3 grid A-series 2x3 grid

A-series 2x4 grid A4 and above

Design notes

• The layout  for all collateral is determined by a grid of 
squares starting from the logo triangle in the bottom 
right hand corner

• T e r  are  are eter e   e all  tt  t e 
shortest edge of the artboard

• Areas for text, image and core shapes will be guided by 
the square grid

• The grid generally comprise of 3 or 4 squares along the 
shortest edge

• The grid can be equally split further into smaller 
squares where necessary 

• Consider the size of the logo in relation to the overall 
size of the artboard

• T e l  t t t  t e are r
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r r  - c  r  la t

A3-A4 portrait 4x5 grid

A-series portrait 5x4 grid

A5 portrait 6x8 grid  rtrait  ri

Design notes

• The layout  for all collateral is determined by a grid of 
squares starting from the logo triangle in the bottom 
right hand corner

• T e r  are  are eter e   e all  tt  t e 
shortest edge of the artboard

• Areas for text, image and core shapes will be guided by 
the square grid

• The grid generally comprise of 3 or 4 squares along the 
shortest edge

• The grid can be equally split further into smaller 
squares where necessary 

• Consider the size of the logo in relation to the overall 
size of the artboard

• T e l  t t t  t e are r
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r r  - c  tal r

Pla ma creen an ca e
7x4 grid Facebook banner (820x340) 8x3 grid

Plasma Screen(Portrait)
4x7 grid

ri ht i n   ri
300x250 web banner
3x2 grid

300x600 web banner
3x6 grid

728x90 web banner
8x1 grid

160x600web banner
2x7 grid

i ital ill ar  
8x4 grid

Design notes

• The layout  for all collateral is determined by a grid of 
squares starting from the logo triangle in the bottom 
right hand corner

• T e r  are  are eter e   e all  tt  t e 
shortest edge of the artboard

• Areas for text, image and core shapes will be guided by 
the square grid

• The grid generally comprise of 3 or 4 squares along the 
shortest edge

• The grid can be equally split further into smaller 
squares where necessary 

• Consider the size of the logo in relation to the overall 
size of the artboard

• T e l  t t t  t e are r
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i e left ri ht
bottom

A6 15mm 7.5mm
A5 20mm 10mm
A4 30mm 15mm
A3 40mm 20mm
A2 60mm 30mm
A1 80mm 40mm
A0 120mm 60mm

DLE 20mm 10mm
300x250px 20px 20px
760x120px 20px 20px
365x346px 40px 20px
767x225px 40px 40px

r r  - alter at e te t ar

2x

x

Design notes

• Layout margins are used for text aligment only

• e erall  t e t  ar   le t e t   t e left 
margin

• On smaller digital collateral the margins will be equal
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Our
logo



Example A4 size: 
Tr a le  l  

r l  - t e tr a le l ck-

Minimum logo size example: 
Tr a le  l  

x

x

x

Min logo size 20mmEqual spacing around logo within triangle area

Design notes

• CCC logo will always appear in triangle and sit bottom 
right on CCC collateral

• T r  art  l  t t  t e left r a e a ea   
the case of naming sponsor

• CCC logo is always black or white (white logo is 
preferred)

• The triangle colour must not be same colour as the 
background

• CCC logo can be provided in black or white without the 
triangle to third parties

• Minimum size of the logo in the triangle is 20mm

• Third party logos should not be larger than CCC

• Third party logos must be black or white where 
possible

• The Christchurch City Council logo will be used to 
represent all Council units

• Botanic Gardens will conitnue with their current brand 
until further notice

• Recreation and Sports Centres’ logos and Libraries 
logos will no longer be used
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Our logo • CCC logo is always black or white (white logo is 
preferred)

• CCC logo can be provided in black or white without the 
triangle to third parties

• Minimum size of the logo in the triangle is 20mm

• The CCC logo is supplied on it own, without the triangle 
to third parties.

• The CCC logo can be used on its own in special 
c rc ta ce  e   ft are acka e

• The Christchurch City Council logo will be used to 
represent all Council units

• Botanic Gardens will conitnue with their current brand 
until further notice

• Recreation and Sports Centres’ logos and Libraries 
logos will no longer be used

• The logo must not be distorted, rotated, use drop 
a  l  e ect  r c a e c l r
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r l  - c l re  tr a le l ck-  t  te l  re erre

Christchurch City Council white logo with triangle lock-up

These colours are correct and pass accessibility guidelines

Design notes

• CCC logo will always appear in triangle and sit bottom 
right on CCC collateral

• CCC logo is always black and white

• Triangle can be in colour and must not be same colour 
as the background

Accessibility

• The black or white logo on a colour triangle should be 
used according to the colour palette contrast rules and 
meet AA standard of the WCAG 2.0 guidelines

• Colour should never be relied on alone to determine 
information or meaning to the user

These colours are marginal and do not pass accessibility guidelines, but can be used with white logo

These colours cannot be used with white logo
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r l  - c l re  tr a le l ck-  t  lack l

Christchurch City Council white logo with triangle lock-up

These colours are correct and pass accessibility guidelines

Design notes

• CCC logo will always appear in triangle and sit bottom 
right on CCC collateral

• CCC logo is always black and white

• Triangle can be in colour and must not be same colour 
as the background

Accessibility

• The black or white logo on a colour triangle should be 
used according to the colour palette contrast rules and 
meet AA standard of the WCAG 2.0 guidelines

• Colour should never be relied on alone to determine 
information or meaning to the user

These colours cannot be used with black logo
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Our logo with other logos

hir  art  l

  

 

Design notes

• T r  art  l  t t  t e left r a e a ea   
the case of naming sponsor

• Third party logos will appear in black or white where 
possible
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Our logo with third party naming rights sponsors

amin  ri ht  n r

Design notes

• Naming rights sponsors will appear above the heading 
on relative collateral 

• Third party logos will appear in black or white where 
possible

®

Fireworks 
Spectacular
Friday 2 November
New Brighton Beach, 6–9.30pm

Free

For more details and to plan your journey,
visit ccc.govt.nz/events
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Our logo with contractors logos

Contractors

Design notes

• tract r  l  a ear r t t  t e left r a e t e 
CCC logo) 

• Contractors logos will appear in black or white where 
possible on coloured backgrounds

• Contractors logos can appear in full colour on a white 
background

• CCC logo with always appear in black or white

• The ‘plus’ symbol will always appear in black or white 
and will be centered aligned between the two logos
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Our logo with contractors logos

Application examples

Citycare  tr ct

Intergroup
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Our logo on Council vehicle

Application examples
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Our
illustration
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Our illustration • r ll trat  re ect t e ra ce a  er t  
of our City and can be used to as an alternative to 
photographic imagery

• Illustrations should be used to accompany and 
enhance messaging

• Our illustrations should not be overly abstracted and 
should be recogniseable

• Our illustrations of key Christchurch landmarks should 
be recogniseable

• Illustrations of people are reduced to the essentials. 
Personal facial expressions and gestures should be 
avoided

• Where possible individual illustrations must never 
a ear  lat  - t ere l  e a     
a composition 

• A maximum of two to three illustrated elements should 
overlap 

• Illustration compositions should use a maximum of 
two colour palette families with the ability to use a 
range of tones 

• Grey, white and black should be used sparingly with 
the emphasis on colour

• ll trat  l  a ear a  a at  r t ele at  
avoid 3D and perspective

• There is the ability to create bespoke illustration style 
r ec c e e t e e t er ce  e  ert e  - 

these should not be repeated or used anywhere else

• Our illustrations are layered to give depth to a 
composition

• Colour contrast amongst the illustrations should be 
used to highlight important features
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r ll trat  - t le

VISITING 
THE CENTRAL 
CITY?

ccc.govt.nz/carpark

The Crossing. 400 spaces.
Access from Lichfield Street

Hereford St. 580 spaces.
Access from Hereford Street

Innovation. 350 spaces.
Access from Lichfield Street

West End. 680 spaces.
Access from Cashel Street

Art Gallery. 110 spaces.
Access from Gloucester Street

You’ll find parking at:

Design notes

• Our illustration styles can be placed in the following 
categories:

• Informative
• Decorative
• Narative
• a a  ec c

• The styles should be appropriately applied in relation 
to the content
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of respondents 
would consider 
moving to the 

central city

30% 

said they planned 
to move into the 
central city in the 
next year or two. 

11% 

thought there was a 
range of things in 
the central city for 

families to do.

65% 

said they were 
satisfied with the 

look and feel of the 
new buildings.

63% 

of respondents said 
they felt safe in the 
central city during 

the day.

90% 

agreed there 
was a range of  

restaurants, 
cafes and bars.

80% 

of respondents who had 
travelled to the city centre 
in the past 12 months did 

not think it was easy to 
get there by car, due to 

road works and road 
closures.

65% 

50% 

of respondents 
reported travelling 
to the central city 
by bike for work 

related trips.

22% 

said they would 
consider a move into 
the central city once 

the rebuild was 
complete.

17% 

said they would 
consider living in the 
central city once their 

children had le� 
home.

15% 

One of the main concerns 
people had about a move 
to the central city was the 
lack of a�ordable housing 

options.

The majority of 
respondents reported 
that they had visited 
the central city in the 
past 12 months; more 

than half had visited for 
non-work purposes.

“I love living where I do at 
the moment, but the 

central city is an 
attractive option if I ever 

decided to move.”

“New landscaping 
around the city is 

lovely.”

“I’m amazed how far 
we’ve come and I think 
Christchurch is going to 
be a great place to live 
in a few years’ time.’’

While people report feeling frustrated 
about transport issues, it is not deterring 

them from visiting the central city.

SURVEY SHINES 
SPOTLIGHT ON CITY 

CENTRE

“Not many shops yet but 
exciting to see the new 

buildings going up, so I’m 
confident there’ll be more 

interesting shops soon.”

Respondents see the Botanic Gardens, 
Hagley Park and the Margaret Mahy Family 

Playground as the key things that make 
the central city distinct and unique.

ccc.govt.nz/life-in-christchurch

Living in 
the central 

city 

Environment 
and identity 

Safety

Transport

said they were satisfied 
with the look and feel 

of the streetscapes and 
open spaces

Services and 
facilities in 
the central 

city 

Design notes

• Informative illustrations are used to aid the user in 
understanding the content:

• Maps
• Infographics
• Educational diagrams
• Technical diagrams

e 
propose 

spending 
$835 million on 

facilities over the 
next 10 years, 

including:

lt - e 
Arena 

$254 million
– Council’s share 
under agreement 
with the Crown

Library 
resources 

$53 million

Linwood 
Woolston 

Aquatic Facility 
$21 million

 a 
Wai sports hub 

Stage 1
$24 million

r  l rar  
customer services 

a  t - e t 
leisure centre 
$32 million

Performing 
Arts Precinct
$22 million

Recreation 
and sport 

buildings and 
plant renewal 

$35 million

Metro Sports 
Facility 

$123 million 
– Council’s share 
under agreement 
with the Crown

New 
Brighton 

t l  
$10 million

Recreation 
and sports 

grounds 
renewals $25 

million

Social 
housing 

renewals and 
replacements

$63 million 
– recovered 
through rent

r ll trat  - r at e t le
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Every Friday 
11am–9pm, Cathedral Square

STREET FOOD 
MARKET

Experience local and international 
flavours every Friday!

• Decorative illustrations are used to accompany and 
enhance the engagement of the content

• They can be used as an alternative to photographic 
imagery

• They are fun, vibrant and attracttive

• They do not have to be realistic, although they should 
be recogniseable 

• The illustrations should be colloquial and include 
Christchurch landmarks and features

r ll trat  - ec rat e t le
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Design notes

• Narrative illustrations are used to accompany 
messaging and help to tell the story

• They can be used as an alternative to photographic 
imagery

• They are storytelling and informative

• They have to be more realistic than abstract and clearly 
represent reality

• They can be technical illustrations to help explain 
ec c e a

• People

• Use no facial details

• e erall  e le a ear r t-  t all a ce  
given to some positioning

• People can be represented in their full form or 
art al a eara ce e  a  l

• All styles of people must look consistent although 
e ll trat  ca  e ra  r  ere t 

sources. Check with Brand Team before use

r ll trat  - arrat e t le
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SPF30

ST18 

MISC

MUSICAL 

INSTRUMENTS

SPF

r ll trat  - ca a  ec c Design notes

• ll trat  t le  ca  e create  r ec c e  
major event campaigns in collaboration with teh Brand 
Team

• They must use our brand palette

• a a  ec c ll trat  l  l  e e  r 
that campaign 
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r ll trat  - e

Do not use the following:

3D or isometric illustrations Perspective Outlines

Unproportional Detail Cartoon characters Gradients

Stylised

• Examples of how not to illustrate are shown here
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Our iconography 
and symbols



Our iconography

alert

attach

close

n h ron h r n  n oad

calendardelete n oad oad

mai

an i

ast r ar a rite

r ard r ar  mail

ti n mark h min rmation

right arr arr n arr

link

L k

n

ma mark r

minimi

right-che r n

n

edit

h n

hotorint contactreduce i

r r h reload

re in

ra

search

Settings

Share

tick

to age bott m age

 ink

single
h e

double
h e

ag sound no-sound i

a st to-beginning to-end ause

time

tran r

n k d

Website

Design notes

• Our icons are to be used on all collateral except for 
signage where international icons and symbols will be 
used 

• The line weight of all icons will be equal

• Icons will appear in a circle where appropriate

• The line weight of the circle is the same as the icon

• Icons are generally always in black or white and should 
adhere to our colour palette colour contrast rules

• Minimum icon size is 5mm in print and approx 20px 
online according to their use

•  ak  t e c rcle ack r  a re t c l r t  
the artwork background

• Avoid placing icons over imagery or patterm

Minimum icon size 30px. Lineweight at minimum size 1pt.
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Our iconography

ac k i k n tagram ink n igh r Pinterest na hat itter amm r ube

Minimum icon size 30px. Lineweight at minimum size 1pt.

Transport

Social Media 

Parking Road cone

Pedestrian

Petrol
Station

 interchange  st

Car Cycle a i r torcycle ram

Cycle 
n r ass

ir rt kateboarding i it  cooter change scooters
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Our iconography

Environment

EOC ( Emergency Operations Centre)

ma mark r h m n in location h mminimi

ire t nami n ing ather e ntearth ak

Minimum icon size 30px. Lineweight at minimum size 1pt.

am ing ng/ g Park High tide/
Pools

L  ti en

Picnic area Playground Rain

ain h rs

Recycling

n Sunshine n hin  ith 
cloud

m rature

h n r
st rm

r r t at r dro a

in Cloudy  rnight

rinking ater
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Our iconography

Recreation and Sport

Accessibility

i a
access

i a  toilets Hearing Hearing 
im aired

i it  
scooter

Seating Sign language Stairs

ni  
toilets

a  
toilets

ma  
toilets

Minimum icon size 30px. Lineweight at minimum size 1pt.

a k tball Change r ms ri ket Cycle rinking
ntain

ami  

r e tators g n ad g

Arena/Sta i m

otball Hock y

Lock rs

Recreation & 
rt ntr

SaunaRunningam area a in tudio imming 

a kingCrick t Athletics Community ield

raining i

ennis

m

Rugby/Rugby League

itn  studioS ta i m
seating

h rs

Playground

ami
hanging r m

Changing 
r m
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Our iconography

Miscellaneous

Alarm Announc m nt l k k 2 a Calculate 24 hoursR euse

Creati  ea Cut ata rinking at r amm rn  entre Heart a  ourts

Artsma

i r h n i ital
i a  ntr

ic

a r Pay P rScreen

rmark th ing

raycan

ablet

agtick t

im  stami i

Call centrerk it Restaurant Rubbish bin

re iea dollar-sign

ngin ringL ight bulb m  rit mart in r rt  am ates Library

arae

K r i  in mail
n

Minimum icon size 30px. Lineweight at minimum size 1pt.
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Our iconography

e   e

Minimum icon size 30px. Lineweight at minimum size 1pt.

 i ing st ing 
in tube

it here  h r
rides

 m ing

r  ars
Adult

r i i n
a  ight 

kg
a  ight 

kg
 i r

k  r ts
n  t  

at a time  trains  n 
green light

r  ars

Road cone a t  g Syringes har  t

har  t

ash hands rabber tool

 ringes hotogra h ntry

n toe shoes   
an  rink

 n toe shoesi  hi
r gnant

 r nning 
ar n  s ir t aid

o e  oo  e   e
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Our iconography

Facilities

Symbols
Minimum symbol size 30px or 8mm.
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Our iconography

Transport

Symbols
Minimum symbol size 30px or 8mm.

Recreation and sport
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Our iconography

  

Symbols
Minimum symbol size 30px or 8mm.

Service centres/Customer services
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ire t nami n ing ather e ntearth ak

Our iconography

Symbols
Minimum symbol size 30px or 8mm.

Ke e

Service centres/Customer services
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Our
photography



Our photography

Candid photography:

Moments captured spontaneously as they happen. The subjects are 
usually not aware of the photographer, so they appear very relaxed.

Candid photography can be achieved several was:

o e  p o o p

a al ct re  t at r  a t  t r  t  a t a art c lar 
subject or a story that a photographer wants to highlight. They 
are all objective pictures. 
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Our photography

o o o

Live events as and when it happens and informs the world about it. 
Photojournalism is not about shooting unexpected events, but about 
capturing unexpected moments at events that are planned. It is serious 
journalism and a person needs to plan it right to be at the right place 
and at the right time.

Staged photography:

Capturing ordinary, everyday life in public spaces or life as it 
happens.

Focused on individuals

 el r e a l ta
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Our photography

o  pe p o o p

It can portray a scenery, or can even show an impact of environmental 
change

• not focusing on people, more about the environment they are in

• number of people in the scene

• Could be panoramic but not distorted

• Can be inside and outside

• a ark e t lace

Portraiture:

Capturing peoples’ moods and expressions.

• People looking straight at the camera

• Can include their environment

• ea t
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Our photography

Stock photography:

Used as a substitute if necessary. Must maintain authenticity. 
Aerial/drone photography:

Images that are captured from above.
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Our photography

Composition:

When capturing images please be aware that most of our photos will be 
t e  t  a are r at  rtra t a  la ca e t  t t 

into this composition

Design notes

Avoid:

•  ft c

•  lter  t lt ft r R r e a le

•  t lter t ra

• No montage

• No clipping of subject (especially faces)

• No abstract photography

• No black and white

• No sepia

•  c ce t al r e art 

•  ft c

• No still life

• Dark, moody, negative imagery

• No clip art

• Not cluttered

• t e e r rre le

• Negative impact on Council

• le ce a  a re

• ct  e a e
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Our photography

Incorrect photography 

Please avoid using the following styles of photography

 ft c  t ra  t lt- ft lter

 l rre  e ect No cropping faces

No montage photography No black and white photography
(unless used for heritage or history)

 t lter No dark and moody

No manipulating of imagery No overseas imagery

Design notes

Avoid:

•  ft c

•  lter  t lt ft r R r e a le

•  t lter t ra

• No montage

• No clipping of subject (especially faces)

• No abstract photography

• No black and white

• No sepia

•  c ce t al r e art 

•  ft c

• No still life

• Dark, moody, negative imagery

• No clip art

• Not cluttered

• t e e r rre le

• Negative impact on Council

• le ce a  a re

• ct  e a e
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animation



Our videography

Candid/live videography:

Moments captured spontaneously as they happen. The subjects are 
usually not aware of the videographer, so they appear very relaxed.

• Limited time may apply

o e  eo p

Moments captured as they happen.

• Story telling

• r at e e cat al
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Our animation

If you need to, you c an request 
permission from the Council online.

Drone

Model Plane

You must ask the Council’s 

over a permission-required area.

Rule 
#1: 

Coastal futures Drone information Long Term Plan Fireworks pet safety

Design notes

• Animations can be used to tell a story 

• They draw from our illustration style

• Animations can include a voice over or vsiual 
narrative

Accessibility

• If there is a voice over, the animation should also 
cl e -t tle  
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r a at  - t er

Intro stinger for all CCC brand videos

Outro stinger for all CCC brand videos
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Our signage



Signage
Parks and reserves sign elements

Background
Pattern type: Eels
Colour: Arts Centre Wha

o o o p
Colour: Arts Centre Wha

Sign marker
Parks and reserves (Green spaces)

l r  a le  ark alette

Sign marker
Parks and reserves

cate  ear e e ater eat re
Beaches, Lakes, Sreams, Creeks, 

t ar e  ar r  etc
Colours: Lyttelton palette

Typeface
Source Sans Pro family

Typeface
Source Sans Pro family
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Signage
Parks and reserves signs international general information symbols

Recreation 
Centre

Recycling 
Centre

Monument

Service 
desk

Bus Stop

Bus Terminus

Bus Stop 
with shelter

Medical
Centre

Loading 
zone

Community 
Hall

Shelter

Hut

Water fountain

Toby Box

Water 
Hydrant

Man Hole

Art Gallery

Library

Loading
zone

Baby changing 
room Parking

Boat trailer 
parking

Beach

P60

P120

Disabled 
access

Motorcycle 
parking

Taxi stand

Dogs under 
effective control

Public 
Toilets

Family 
change 
rooms

Public 
Information

Visitor centre

Dogs on leash

Accommodation

Runners/-
Joggers

Dolphins

Ferry

Rubbish

Surfing

Bike park

Picnic Ground

Public phone

Wildlife 
reserve/
Bird Colony

Barbecue 
available

4x4 
vehicles 
permitted

Hunting

Horse-riding
permitted

Shellfish
gathering
permitted

Camping

Rotunda

Set Netting

Shopping

Fires 
permitted

Wildlife 
viewing/
Bird-watching

Mountain-
biking/
Mountainbike 
track

Mountainbike 
track: 
Intermediate

Fishing
permitted

Trail bike 
riding/
Motorcross

Cyclists
permitted

Lookout/
View point

Intermediate

Drinking 
Water

Playground

Boat ramp

First AidSwimming/
Paddling Pool

ATM Machine

Canoeing/
Kayaking
permitted

Campervans 
dumping 
station

Strollers/
Prams/
Mountain 
Buggies

Horses
roaming free

Campervans
or caravans
permitted

Café

Swim 
between 
the flags

Swimming 
permitted

Shop

Shared 
walkway/
cycle path

Shared 
walkway/MTB 
track

Boating

Fishing Lake

Boat hire

Petrol Station

Park 
bench

Airport

Swimming
Pool

Sailing

Restaurant

Skatepark

Diving

Museum

Weather 
Station

Steep stairs

Drone

Golf 
permitted

Cricket

Softball

Rugby

Hockey 
field

Easy access 
short walk

Short walk

Walking 
track

Tramping 
track

Family 
Tramping 
track

Tennis

Multi-sports x2

Signalised 
cycle 
crossing

Self-contained 
camping only

Multi-sports x4

Car

Bus

Wifi

Water supply

Bicycle

Fire Extinguisher

Laundry

Shower

Recreation 
Centre

Recycling 
Centre

Monument

Service 
desk

Bus Stop

Bus Terminus

Bus Stop 
with shelter

Medical
Centre

Loading 
zone

Community 
Hall

Shelter

Hut

Water fountain

Toby Box

Water 
Hydrant

Man Hole

Art Gallery

Library

Loading
zone

Baby changing 
room Parking

Boat trailer 
parking

Beach

P60

P120

Disabled 
access

Motorcycle 
parking

Taxi stand

Dogs under 
effective control

Public 
Toilets

Family 
change 
rooms

Public 
Information

Visitor centre

Dogs on leash

Accommodation

Runners/-
Joggers

Dolphins

Ferry

Rubbish

Surfing

Bike park

Picnic Ground

Public phone

Wildlife 
reserve/
Bird Colony

Barbecue 
available

4x4 
vehicles 
permitted

Hunting

Horse-riding
permitted

Shellfish
gathering
permitted

Camping

Rotunda

Set Netting

Shopping

Fires 
permitted

Wildlife 
viewing/
Bird-watching

Mountain-
biking/
Mountainbike 
track

Mountainbike 
track: 
Intermediate

Fishing
permitted

Trail bike 
riding/
Motorcross

Cyclists
permitted

Lookout/
View point

Intermediate

Drinking 
Water

Playground

Boat ramp

First AidSwimming/
Paddling Pool

ATM Machine

Canoeing/
Kayaking
permitted

Campervans 
dumping 
station

Strollers/
Prams/
Mountain 
Buggies

Horses
roaming free

Campervans
or caravans
permitted

Café

Swim 
between 
the flags

Swimming 
permitted

Shop

Shared 
walkway/
cycle path

Shared 
walkway/MTB 
track

Boating

Fishing Lake

Boat hire

Petrol Station

Park 
bench

Airport

Swimming
Pool

Sailing

Restaurant

Skatepark

Diving

Museum

Weather 
Station

Steep stairs

Drone

Golf 
permitted

Cricket

Softball

Rugby

Hockey 
field

Easy access 
short walk

Short walk

Walking 
track

Tramping 
track

Family 
Tramping 
track

Tennis

Multi-sports x2

Signalised 
cycle 
crossing

Self-contained 
camping only

Multi-sports x4

Car

Bus

Wifi

Water supply

Bicycle

Fire Extinguisher

Laundry

Shower
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Signage
Parks and reserves signs international safety and warning symbols

No vehicles

No vehicles

No Dropping 
rubbish

Fires not
permitted

No Trail bike 
riding/
Motorcross

No Fishing

No Camping

No MTB

No Boats

Golf not 
permitted

Do not feed 
the birds

Dogs not 
permitted

Cyclists 
prohibited

Walkers
prohibited

No parking

No alcohol

No glass

No knives

No drugs

Horse-riding
prohibited

Motorbikes
prohibited

No Campervans 
or caravans 
permitted

Shellfish
gathering not
permitted

Strong Currents

Inshore Holes

Submerged 
Rocks

Cliff danger

Falling Rocks

No Swimming

Submerged 
Pipes

Danger!
Soft sand

Stormwater
Outlet

Warning sign
(followed by 
message)

Boat ramp

Do not remove 
vegetation

Do not touch No Fishing

No firearms

No smoking

No entry

No electronic 
devices

5 Knots 
nautical 
speed

No net fishing

No crayfishing

No 4WD

No 
Camping

No 
Camping

No setting 
up sails

Not drinking
water

No sailing/
boating

Warning

Danger

Caution

No vehicles

No vehicles

No Dropping 
rubbish

Fires not
permitted

No Trail bike 
riding/
Motorcross

No Fishing

No Camping

No MTB

No Boats

Golf not 
permitted

Do not feed 
the birds

Dogs not 
permitted

Cyclists 
prohibited

Walkers
prohibited

No parking

No alcohol

No glass

No knives

No drugs

Horse-riding
prohibited

Motorbikes
prohibited

No Campervans 
or caravans 
permitted

Shellfish
gathering not
permitted

Strong Currents

Inshore Holes

Submerged 
Rocks

Cliff danger

Falling Rocks

No Swimming

Submerged 
Pipes

Danger!
Soft sand

Stormwater
Outlet

Warning sign
(followed by 
message)

Boat ramp

Do not remove 
vegetation

Do not touch No Fishing

No firearms

No smoking

No entry

No electronic 
devices

5 Knots 
nautical 
speed

No net fishing

No crayfishing

No 4WD

No 
Camping

No 
Camping

No setting 
up sails

Not drinking
water

No sailing/
boating

Warning

Danger

Caution

Parks and reserves safety colour scale

a t  c l r  rt ll  T r

Warning colour: Punt Tahi

Danger colour: Punt Rua
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Signage

Sign types and their function

EN
TR
AN

CE
DI
RE
CT
IO
NA

L
RE
GU

LA
TO

RY
IN
FO

RM
AT
IO
N

IN
TE
RP

RE
TA
TI
ON

double
post

double
post

plinth

single
post

single
post

plate

plate

plate

double
post

single
post

single
post

steel
bollard

wood
bollard

bespoke
double
post

plaque

ang
led

bespoke
single
post
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Signage

Plinth

Single post

Travis
Wetland

o e po

Sign types

Captain
Thomas

Track

to Sumner
30 min

Post marker

Panel sign
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Signage
pe e e e

Christchurch City Council

Parks experiential signage

Adding to the experience

Christchurch City Council

Parks experiential signage

Behaviour signage
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Christchurch City Council

Parks experiential signage

Travis Wetland example

Front of signBack of sign

Love
Travis Wetland
Ask me about parks

Our icons - we are looking to bring in our family of colours

Signage
pe e e e
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Christchurch City Council

Parks experiential signage

Experiential Iconography concepts

Signage
pe e e e o
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r tc rc  t  c l a  trate 2

e  e e

0,0,0,100
#000000

0,0,0

35,0,20,0
#a4dad2

164,218,210
PMS 565U

50,0,30,0
#7cccbf

124,204,191
PMS 571U

78,14,39,0
#12A4A4

18,164,164
PMS 326U

85,30,48,6
#098484

9,132,132
PMS 328U

o o

T e te t  t  c ce t re rt  t  r e a a   
a r ac  r c l  t  rt a elc  a  
helpful experience.

T e ll  a e  e cr e t e e  te t r a e 
te a  t e er  r  ac l t e  T e e   

a e   t e  ra  el e  a  a e a  a  
 a ce c e t  

e

e a   a e a  ee  ke t t  a  
ac   e cr e  l  t e r at  re re  at t at 

particular location.

o o

 a e ee  l cate  t  r e a clear a  le le a  
 e er e ce  T e r c le  le   re a  ee  

a l e   c   r e  ere a r r ate

Source Sans Pro Light

rce a  r  Re lar

Source Sans Pro Semibold

o e  o o

Source Sans Pro Black

Source Sans Pro

o o

ll a e ll e t e c l r  el

 e
te a  lack  ttelt  ar r  te

ac l t  a ttelt  ar r  lack  te 
Te Re  r  te t lack  te  ttelt  ar r

po p

T e t e ace e  t r t all a e   t 
rce a  r  T e e t  e t e  el  l  e 

applied as appropriate to create a hierarchy of information. 

T e e t  letter  all e eter e   re ere c  
t e rele a t ta ar  r ere t e  ta ce   

ck ta le e r e e tr a   e a e   e cr e  
below.

e e  e  e  e e  e
2 metres 6 millimetres
4 metres 12 millimetres
6 metres 20 millimetres
8 metres 25 millimetres
12 metres 40 millimetres
15 metres 50 millimetres
25 metres 80 millimetres
35 metres 100 millimetres
40 metres 130 millimetres
50 metres 150 millimetres

ttelt  ar r

Tahi

Rua

Toru

a

100% 70%

Signage
e   e e
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r tc rc  t  c l a  trate 3

e  e e

e eo o

Te Re  la a e ll e l cate   all  t  te t  a  
ract cal  Te Re  a  all e r t t  t e l  te t 

below as per the example below. Please note that Te Reo 
r  cl e   t  re rt  cat e  r  l  

e er e   r  Ta  a er

o o

ter al a e ll c r rate t e r tc rc  t  
c l l  a  ll al  eat re t e  e ree tr a le  

ttelt  ar r r lack

ā ri tran ati n
 o

ā ri tran ati n
 o

ā ri tran ati n
 o

 e e o e

 e tra ce  ra c c r rat  elc e e a  
 lt le la a e

Signage
e   e e
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r tc rc  t  c l a  trate 4

e  e e

o o p

c ra   all  t e  l  e a  er t  a e e are tr c  c  a  l  acr  r a e  
T e  are ter at all  rec a le  re el l r 

e le t  l  a  a ec  la a e

c  all   t  e cr e r ra e  er ce  ea l

e a e t e a l t  t  e c  t at  t er er ce

Five to six icons displayed at a time will be the maximum 
er e le ll e a le t  r ce  ckl

Signage
e   e e
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Signage
e   e e

r tc rc  t  c l a  trate 5

e  e e

e  e

a e rr  t e ac l t  r attac e  t  tr ct re  e ter all
a e t  are e a le

e
Plinth

e o
Plinth

e
Glass door

e
a el e

Panel
Plate

o o
la

e o
llar

e
a el ree ta

e o o
Glass door

 e
a e tat  ra c  
 la  a el

ke ree ra  a l e  t  e ke  
e e tr a  r e tate  e tra ce e ter al 
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Signage
e   e e

r tc rc  t  c l a  trate 6

e  e e

e  e

reat  a elc  e tra ce

a e  e t e ac l t l

Placements and size will be determined by ths ize and 
space of the foyer.

e
Vinyl applied to 

la  a el

e o o o
Panel

e o e
plasma screens

e o
l a l e  t  k k

e o e
Multicultural welcome 
on wall

 e
a e tat  ra c  
 la  a el

e o
ar e la a cree

e o o o
Plate
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No
campingNo

camping

C - no camping 
right 300x400

C - no camping 
left 

C - no camping 
either way 300x400

C - csc camping 
300x400

C - csc camping 
right 300x400

C - csc camping 
left 

C - csc camping 
both ways 300x400

C - no camping 
300x400

ccc.govt.nz
/camping

ccc.govt.nz
/camping

ccc.govt.nz
/camping

ccc.govt.nz
/camping

Certified self-contained 
camping only

Camping area between signs
Maximum stay 2 nights in 30 days

ccc.govt.nz
/camping

Certified self-contained 
camping only

Camping area between signs
Maximum stay 2 nights in 30 days

ccc.govt.nz
/camping

No
camping

No
camping

ccc.govt.nz
/camping

Certified self-contained 
camping only

Maximum stay 2 nights in 30 days

C - csc camping 
400x600

ccc.govt.nz
/camping

Certified self-contained 
camping only

Maximum stay 2 nights in 30 days

C - csc camping no day 
300x400

Certified self-contained 
camping only

Camping area between signs
Maximum stay 2 nights in 30 days

ccc.govt.nz
/camping

ccc.govt.nz
/camping

Certified self-contained 
camping only

Maximum stay 2 nights in 30 days

No day parking

C - camping no day 
450x600

Freedom camping area
Camping and parking in carpark only

No tents on grass
Parking for freedom camping 

from one hour before sunset to 9am 

No day parking

ccc.govt.nz
/camping

Signage
Camping signs
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CAUTION

CWD - caution
400x120

CWD - caution keep out
1000x700

CWD - slow down
200x300

CWD - wet paint
450x300

CWD - warning underwater
500x400

WARNING

CWD - warning
400x120

CWD - danger
400x120

DANGER

CWD - danger keep out 
400x300

DANGER
KEEP OUT

CAUTION

KEEP OUT
Asbestos Contamination

CWD - warning dumping
A1

WARNING

Dumping prohibited
ffen er  ill e r ec te

itter ct 

SLOW
DOWN

Cars Ahead

WARNING
Under ater Hazards

CWD - warning rockfall
500x400

CWD - warning rockfall
400x600

WARNING
c all a ar

WET PAINT 

CWD - slippery
300x200

CWD - gate ahead
800x600

CAUTION
hi  area can e li er

Plea e min  r te

CWD - maintenance
450x300

CWD - road ahead
300x200

CAUTION

Road Ahead

CWD - cyclists
300x400

WARNING
c all a ar

CAUTION

GATE AHEAD

CWD - look both ways
600x400

CWD - look both 
ways 115x200

CAUTION

 th a
e re cr in

CWD - road ahead
800x600

CAUTION

ROAD AHEAD

CAUTION

cli t  l  n
Shared path
e c n i erate

CAUTION
KIA T PATO

Maintenance in progress

Machinery being used

He mahi whakatikatika

Kia mataara ki ngā mīhini

CAUTION

 th
 a  e re

cr in

Signage
Warning signs

C

CWD - caution

CWD - slow down

S
D

Cars Ahead

CWD - slippery

hi  area can e li er

Plea e min  r te
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D - dogs leash
200x300

D - dogs leash
115x200

D - dogs leash
boat ramps 300x400

D - dogs leash
boat ramps 400x300

D - dogs leash
300x200

D - dogs control
200x300

D - dogs control
300x200

Please keep 
dogs under 

effe e 
o o

Dogs on 
leash

D - no dogs
200x300

Dogs on 
leash

D - no dogs
300x200

D - no dogs playground
200x300

D - no dogs playground
300x200

No dogs No dogs

o o  
 e e o  

playground

o o  
 e e o  

playground

D - no dogs pool
200x300

o o  
 e e o  poo

D - no dogs pool
300x200

o o  
 e e o  poo

Please keep 
dogs under 
effe e 

o o

Dogs on 
leash

D - dogs control
115x230

Please keep
dogs under

effe e 
o o

D - no dogs
115x200

D - no dogs
400mm

No dogs

D - no dogs
playground

115x300

No dogs
 

 e e o
playground

o  o  e   
o  p  p  

 o  
 p .

Dogs on leash 
 o  p  
p   

o  
 p .

Signage
o  

D - dogs leash
115x200

Dogs on 
leash
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G - closed 
300x200

Open

G - open
300x200

G - closed maintenance 
600x400

Closed for 
maintenance

Thank you for your patience.

G - closed 
600x400

G - no entry
300x200

G - no entry
600x400G - open

600x400

Open

No entry

No entry

G - no litter
100mm

Please take
your rubbish

with you

G - rubbish
300x200

If the bins are full – 
please take your 
rubbish with you

G - full bins rubbish
300x200

G - bin full 
140x140

G - no glass
100x100 

(white square) G - smoke free
300x150

CLOSEDCLOSED

G - private 
400x150

PRIVATE

G - private property 
200x100

 - kee   ra  
450x300

PRIVATE
PROPERTY

No glass
G - info right

200x300
 -  left
200x300

 - ater left
200x300

G - info
200x300

Is the bin full?
Please notify 

Christchurch City Council 
using the Snap Send Solve App

Free download available from 
Google Play or the App Store

 - arr  left
200x200

G - arrow right
200x200

G - arrow ahead
200x200

 - arr  left
 115x200

G - arrow right
 115x200

G - arrow ahead
 115x200

G - toilet 
300x400

G - toilet right 
300x400

G - dune keep out
300x400

 - t let left 
300x400

Toilets

Toilets

 - t let left 
400x600

Toilets

Female
Wahine

Accessible Toilet
hare a  ra m

Toilets

Male
ne

G - toilet 
200x200

G - toilet  female 
200x200

G - toilet  male 
200x200

G - toilet  accessible
200x200

water

G - no drinking
150x200

not suitable
for drinking

Keep off
the grass

G - no drinking
150x100

not suitable for drinking

Sand dune
restoration area

PLEASE
KEEP
OUT

Signage
Information signs

G - info
200x300

 - arr  left
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Track 
closed

TR -  track closed
yellow 300x200

Track 
closed

TR -  track closed
orange 300x200

Track 
closed

TR -  track closed
red 300x200

Track closed
ahead

until further notice

TR -  track closed ahead 
red 400x300

Track closed
ahead

until further notice

TR -  track closed ahead 
orange 400x300

Track closed
ahead

until further notice

TR -  track closed ahead 
yellow 400x300

TR -  track left
 115x200

Track

TR -  track right
 115x200

Track

TR -  track ahead
 115x200

TR -  shared
path 90x90

TR -  
cycle 90x90

TR -  
mtb 90x90

TR -  
mtb give way 90x90

TR -  
beginner 90x90

TR -  
intermediate 90x90

TR -  
advanced 100x100

timber post
125mm

Track

TR -  track both
 115x200

Track

Track closed

TR -  track closed lambing
yellow 400x300

Ph (03) 941 8999

Lambing in Progress

MTB
track

closed

Riding in 
the wet 
wrecks 
tracks

MTB
track
open

WRONG
WAY

MTB track closed

TR - no walking 
300x200

TR - drop 
200x300

TR -  wrong way 
300x200

TR -  MTB open 
200 triangle

TR -  MTB closed
200 triangle

TR -   MTB closed
300x150

Drop

CAUTION

Downhill bike track
Do not stop or walk on this track

CAUTION

TR - no biking
400mm

Intermediate

Advanced

Beginner

Signage
Walking and mountain biking (MTB) track signs
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W - no bird feeding
200x300

W - no fishing
600x400

W - leash dogs duck
400x600

W - dogs control pukeko
400x600

Help protect the 
health of our wildlife 

and waterways. 
Please do not 

feed birds.

W - no plants
350x450

W - no horseriders
400x600

Please do not 
ride on 

the walking 
tracks.

Help protect the 
health of our wildlife 
and waterways. 
Please do not 
feed birds.

W - no bird feeding
300x200

No fishing

W - no fishing
400x300

W - no fishing
300x200

No fishing No fishing

Native birds rest here
and cannot be disturbed. 

ATTENTION
Dog Walkers

Dogs
on 
leash

ATTENTION
Dog Walkers

Dogs
under
effective
control

Native birds rest here
and cannot be disturbed. 

W - dogs prohibited pukeko
300x400

W - dogs control shag
400x600

ATTENTION
Dog Walkers

Dogs
under
effective
control

Native birds rest here
and cannot be disturbed. 

ATTENTION
Dog Walkers

Native birds rest here 
and cannot be disturbed. 
Please enjoy the rest of 
the park with your dog.

Dogs prohibited
in conservation area

Please do not 
touch the plants.

Plant material theft
will be prosecuted.

Signage
Wildlife signs

W - leash dogs duck

Native birds rest here
and cannot be disturbed. 

AATA
Dog Walkers
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Signage
Sign safety and warning symbols

T e ke ree l c   -re lat r  
a  c l ta  ll t e rce t e 
policy. Because the policy is voluntary, 
signage is the key action that give 
e ect t  t e l c  ke ree  
communicate the Council’s position 
and inform the public about smokefree 
areas.    
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branding



Our typography

Text type Weight Online (large) Line height Online 
(small)

Margins (in pixels) Design note

 Pa e hea in  rce an  Pr  emi l 600 250% / 40px 50px (125%) 0,0,30,0 Page headings

  hea in  rce an  Pr  emi l 600 150% / 24px 30px (125%) 5,0,15,0 Sub headings

  hea in  rce an  Pr  emi l 600 125% 20px 30px (125%) 5,0,15,0  hea in
a le hea in

Contextual link boxes headings
r  n me a men   lin

  c  rce a  r  Re lar 400   10,0,10,0 Body copy
r  el  c te t

Contexual links
Main menu links

 c  rce an  Pr  emi l 600 100%/ 16px 22.5px urls / links
pagination

Body copy: Source Sans Pro Italic 400 italic 100%/ 16px 22.5px (140%)

• Body bullets: Source Sans Pro Regular 400   

1. Body numbers:Source Sans Pro Regular 400   

Summary copy: Source Sans Pro Regular 400    ar tr  c

Table content: Source Sans Pro Regular 400   Table cells 15px padding

a e ca t t te  rce a  r  Re lar 400  20px

Image caption: Source Sans Pro Italic 400 italic 85%/ 14px 20px Image credit
Form hints 

al at  err r

Breadcrumb. Source Sans Pro Regular 400  20px

Menu Level 1. Source Sans Pro Regular 400   

Menu Level 2. Source Sans Pro Regular 400   
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Foreground:#414042 

Background:#B1B3B6

The contrast ratio is: 4.9:1

Text passed at Level AA

Text failed at Level AAA

Large text passed at Level AA

Large text passed at Level AAA

Foreground:#414042  

Background:#E6E7E8

The contrast ratio is: 8.3:1

Text passed at Level AA

Text passed at Level AAA

Large text passed at Level AA

Large text passed at Level AAA

0,0,0,35

#b1b3b6

177,179,182

PMS 428U

0,0,0,10

#e6e7e8

230,231,232

PMS 7541U

Foreground:#414042  

Background:#A4DAD2

The contrast ratio is: 6.7:1

Text passed at Level AA

Text failed at Level AAA

Large text passed at Level AA

Large text passed at Level AAA

Foreground:#414042 

Background:#7CCCBF

The contrast ratio is: 5.5:1

Text passed at Level AA

Text failed at Level AAA

Large text passed at Level AA

Large text passed at Level AAA

35,0,20,0

#a4dad2

164,218,210

PMS 565U

50,0,30,0

#7cccbf

124,204,191

PMS 571U

tahi

Foreground:#414042  

Background:#D1ECE8

The contrast ratio is: 8.3:1

Text passed at Level AA

Text passed at Level AAA

Large text passed at Level AA

Large text passed at Level AAA

17, 0, 10, 0

#D1ECE8

209, 236, 232
tahi @ 

50%

rua

online text links on white

Visited links

Foreground:#097B7B 

Background:#F1F2F2

The contrast ratio is: 4.5:1

Text passed at Level AA

Text failed at Level AAA

Large text passed at Level AA

Large text passed at Level AAA

Foreground:#0A7171 

Background:#E6E7E8

The contrast ratio is: 4.7:1

Text passed at Level AA

Text failed at Level AAA

Large text passed at Level AA

Large text passed at Level AAA

Foreground:#075F5F 

Background:#A4DAD2

The contrast ratio is: 4.8:1

Text passed at Level AA

Text failed at Level AAA

Large text passed at Level AA

Large text passed at Level AAA

Foreground:#751341 

Background:#A4DAD2

The contrast ratio is: 7.0:1

Text passed at Level AA

Text passed at Level AAA

Large text passed at Level AA

Large text passed at Level AAA

Foreground:#751341 

Background:#D1EBE6

The contrast ratio is: 8.7:1

Text passed at Level AA

Text passed at Level AAA

Large text passed at Level AA

Large text passed at Level AAA

Foreground:#751341 

Background:#E6E7E8

The contrast ratio is: 8.8:1

Text passed at Level AA

Text passed at Level AAA

Large text passed at Level AA

Large text passed at Level AAA

Foreground:#751341 

Background:#F1F2F2

The contrast ratio is: 9.7:1

Text passed at Level AA

Text passed at Level AAA

Large text passed at Level AA

Large text passed at Level AAA

Foreground:#0A7171  

Background:#D1EBE6

The contrast ratio is: 4.6:1

Text passed at Level AA

Text failed at Level AAA

Large text passed at Level AA

Large text passed at Level AAA

Foreground:#FFFFFF  

Background:#098484

The contrast ratio is: 4.5:1

Text passed at Level AA

Text failed at Level AAA

Large text passed at Level AA

Large text passed at Level AAA

85,30,48,6

#098484

9,132,132

PMS 328U

#097B7B

#0A7171

#0A7171

#075F5F

BG colour

BG colour

BG colour

BG colour
BG colour

BG colour

BG colour

BG colour

r  l rar  - e  ar at  alette Design notes

• To comply with WCAG 2.0 AA standards the palette will 
vary online. 
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Our UI library 

e t lin

e t

All body text links in Source Sans Pro Semi bold in Lyttelton wha  
  te ack r  a  l e t  t e re t  t e te t

*alternative colours must be applied for links on coloured backgrounds - see web 
variations palette for more information

All disabled body text links in Source Sans Pro Semi bold in Arts Centre 
r a    te ack r  a  l e t  t e re t  t e te t

All text in Source Sans Pro regular in Arts Centre wha #414042

ll e ternal ite lin  in rce an  Pr  emi l in Lyttelton wha  
#098484 and inline with the rest of the text

ll c ment lin  in rce an  Pr  l  ith the le ffi  an  i e 
alongside (e.g.”[pdf 568kb]”) inLyttelton wha #098484 and inline with 
the rest of the text

ll hea er lin  in rce an  Pr  emi l  in Arts Centre wha 
#414042 and inline with the rest of the text

ll vi ite  lin  in rce an  Pr  emi l  in a Tram Rua #751341 
and inline with the rest of the text

ll c  tate lin  in rce an  Pr  emi l  in Lyttelton wha 
#098484 and underlined and inline with the rest of the text

Design notes

• All text on white background online will be Arts Centre 
wha
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